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What is VLIZ?

Strategic objectives

VLIZ is an autonomous institute with the legal status of a non-profit organisation
under Belgian law and has five strategic objectives.

A lot of information towards the general public is provided through publications vuiz

The five strategic objectives of VLIZ are:

Initiate. support, promote and implement innovative and multidisciplinary marine research for the
benefit of, in collaboration with or complementary to Flemish and international marine research groups
Promote the national and international image of Flemish marine research

Serve as a national and international point of contact in the field of marine research

Promoie ocean literacy in Flanders and marine research visibili the general public

VLIZ Provide tailored scientific data, information, knowledge and insights to the Flemish marine research
community, the blue economy and policymakers with regard to marine matters




VLIZ communication & Outreach
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CommOCEAN & VLIZ
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Ocean Literacy & VLIZ

First Conference on OCEAN LITERACY in Europe (12 Oct 2012, Bruges)

110 participants (13 countries)

t/me/y event (Horizon 2020)

MARINE BOARD

MMUNICATIONS PANEL



. SEA
SeaCHANGE actions CHANGE
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SeaCHANGE actions O

EU Ideas Bank Winning IDs = basis for SIPP-consultations
‘Think Big, Think Ocean’ m SIPP-consultations = (7 countries)
(67 entries) (7 winners)

[;1[ VEILRER HAAD 7 L' | N SIPP-events

(7 ‘events’)
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www.seachangeproject.eu THE PROCESS of CO-CREATION!!
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Angler Recording Project

The Srhark Trast

Starting from 2010, the Shark Trust systermatizally azked UK tesed anglers 2o record oll sharks, skates and ray: they catch. in timae, the
nfarmaticn czollated by the groject will increass the cmcerstanding of Inzhcrs thark, tkate and ray populations throughoot the UK, feading Intc
the develzpmant =f mers sffsctive mansgeament as2, where receszary, protesticn. The Shark Trust bax proscces s Shark, Skate and Zay
idantFization Coize, a3 well a2 & socket goide and CO-R0M ~ and a wide rarnge of additionel laaflets and posters. Anglars can rezors teair catch
waing an caline rezerding farm.
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Basking Shark Watch

Tha Shark Traat

c®

The Sazking Shark Project (3 & grogramme whers ciizens car regert their sightings and photcgraghs of Daating tharks and hence contribute o
the Bazking shark cemservation. The Shark Trust runs doth & 3ightings detabaze ad & ghate-0 k. which store led: szcot there
vulrarazle zpecies The webiite a Iot of In¥: a2 geide, 8 zcde of cordect on kow tz acercech taking sharks, &
mandbock, a Satabasze of the records, diatrbuticn maga of the recseds 3ince $004 and & form o submit & 3ighting.
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BeachWatch
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TsachAatcs crganizes beact cesres Zay3, where th of val, gt in the meat =48 I fight ageinit marime ittar In the
WWMI%ACHANGEPRQTE( 1 EU OUR OCEAN | OUR HEALTH UK. Az & volontesr, you can sithar fcin a= axiting CeschWatzh clsanug activity Sr arganfie one in your coastal neighbourhacd yosrel. Svary
yuer, Sanchwatch compiles an annue’ littar regart, Sased on deta coll & from ali the b Thiz regort iz then uied ar &

askup far talks with . watar S ~akers and lasders
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www.seachangeproject.eu



http://www.seachangeproject.eu/seachange-about-4/campaign/sea-change-database
http://www.seachangeproject.eu/seachange-about-4/campaign/sea-change-database
http://www.seachangeproject.eu/seachange-about-4/campaign/sea-change-database
http://www.seachangeproject.eu/seachange-about-4/campaign/sea-change-database
http://www.seachangeproject.eu/seachange-about-4/campaign/sea-change-database
http://www.seachangeproject.eu/seachange-about-4/campaign/sea-change-database
http://www.seachangeproject.eu/seachange-about-4/campaign/sea-change-database
http://www.seachangeproject.eu/seachange-about-4/campaign/sea-change-database
http://www.seachangeproject.eu/seachange-about-4/campaign/sea-change-database

day 1: hoax image released on social media...
(even'experts were misled!)
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day 2. monster beached

(national press + many visitors to educational website)




1ission europeenne

SN 7
= o < SEN)




STGIVE ITAT

’

~

| 7 4
shing, a boring topic for disi

élly-fish! Successful at several events including EurOce an

- o -
- e
- %—

sion




‘.‘ 4

i

In A

e residents &
g.school children)




\

“sea exhibitiox

enTifl'c briefi




90 J-Ud1emeas MMM

VLIZ

VLIZ & Citizen Science
SEAWATCH-B

10 Measurements
20 SEAWATCHERS







